


A well worn history lies behind the Puma Roma, popular throughout the 70s on
football terraces throughout England, now making its come back in its original
spec from 1968. 1968 marks the year that Italy became Azzurri European
Champions, and to celebrate Puma has released the Roma in its original white /
team royal colourway, complete with a gold sticker of authenticity on the
innersole. An additional set of three take influence from the Italia blue football
strip within the lining and sport the classic Italia badge that references Italy's
two World Cup victories, This 60°s classic comprises a clean leather upper,
suede formstripe and Roma 68 lettering. Reissued in original white/ team royal,
faded brown, faded black, shine blithe blue /gotd colourways, they feature the
Italia badge embroidered to tongue and heel

This one time only drop is available from April in selected size? stores and
online at www.size-online.co.uk.

Hello and welcome to issue four of the size?
newspaper, bringing you the freshest in
footwear from the giants of the sneaker scene.
This issue features the Carnaby St. store, a
Converse poster, a sneaker-peak at what's
coming soon, great shoes from the likes of
Nike, Puma and Adidas and some fresh brands
new to size?

www.size-online.co.uk
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size? is planning to open some new stores in
2008. Our first planned store will cater for our
sneaker heads in the north east...previously
unchartered waters for size? Who knows were
will be next...watch this space!

SIZE? LEEDS

Our massive Leeds store have been given a little
makeover, introducing a Lyle & Scott section in
our upstairs apparel floor. The ground floor is
still stocking a huge selection of footwear whilst
the basement is fully stocked-up for the most
demanding adi-head!

LIGHTSPEED
CHAMPION

Ex Testicicles frontman Lightspeed Champion
was spotted in size? Glasgow recently and also
spotted out and about wearing the size? plaid
hoady. Visit www.lightspeedchampion.com for
more info on our celeb shopper.
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OKEE-DOKE!!

Mill:
e ard

f her favo irite past ti hing
n through

) between 2 graffiti
tar and
sneakerfiend. Although early days, the brand

dy supports a small team of skateboard
);kmya and rappers. The name Okee Doke,

Oh-Key-Doke, comes from both the
used to pleasantly affirm an action
and the New York slang for a

This does na

t of you have your ways and means
to get through it. www.okeedokeclothing.com is
e process of being built. For information
'.mlJ t infoldokeedokeclothing.com

SKITTLES

lind Aura Productions, a company from
Manchester started by a couple of friends of
size?, recently made it all the way to the
BAFTA's. Here is one half of the duo , Ed Lilly,
telling their story.

"We entered a 60second movie to the Orange
BAFTA '60 seconds of Fame' competition. All the
films had to be based on the theme ‘unite’. We
used a verse from Skittles' track 'Since Grime'
off his debut album "Two Pints of Brandy and a
Packet of Skittles” which is on sale globally. Our
film looked to raise questions surrounding
stereotypes, prejudices and social

divides.

The competition was broken down into regions
and after a month 5 films from each region were
shortlisted by the BAFTA judges. Then BBC
Northwest Tonight showed a film a day for one
week, whilst a mass public votewas conducted
online and by telephone.

We won the vote meaning we had won the North
West Region and were then invited to attend the
BAFTA ceremony on Sunday 10th Feb, in Covent
Garden. All the finalists films were broadcast to
an audience on a big screen and | had to say a
few words on our film, and then the winner was
announced which sadly wasn't us!

Good experience all round and fantastic to get
our work seen by a wider audience. We had
great feedback online and we caused a fair bit of
controversy too both because the film was said
by many not ta be a 'film’ but a music video!!
Also because of the content which seems to be
topical at this time.”

You can check their video out here
www.blindaurapictures.co.uk

Last issue's competition prizes were Puma Scott
Bourne Skate shoes (one of each colourway)
and the winners were Michael from Cheshire,
Kieron from Birmingham and Sam from
Liverpool

We also offered a Gravis Microdot ensemble,
consisting of a Transit Hoddy, New Era cap and
a Hobo messenger bag. The lucky winner was
Dylan from the Wirral
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ROCK THE BELLS

albu Tea and Co!fee Canversanun
t Hmd\u K t
s Hip-Hop, Sc

originally from Leed

axing sound, which wi

music lis

eners and

For more informatior view sound of
the album visit www.plusbellmusic.co.uk, or
myspace.com/plusbellmusic

CONVERSE X CARNABY

Win Centre Court Wimbledon tickets & Lacoste x

size? Revan 3s

To celebra
tickets for Centre Cot
the runners up.

he launch of Lacoste x size? cof

t at Wimbleden. Two

To enter simply fill in the entry vouc below
competition will also be open online at www.size-o!
May
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adidas concord

A welcome return from 80's classic, the concord.
When original released, it's bold colourways and
snakeskin panels turned heads on and off the
basketball court. 2008 and the concord returns,
less bold, but still as eye-catching, and still paying
f homage to original snakeskin leather. Available in
limited quantities in size? stores and online soon.
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Nike Zoom Talache nternal Comp y

Brand new for 3008, the Nike Zoom Talache, availsble in both mid and low
profiles, echoes design features from three classic Nikes: the Air MAx 87, the
Huarache and the Air Talaria. An Air Max 87 toc panel, the Talaria's outersole and or. Upper

Overlapping restand sitched on st

Huarache's heel panel are fused with a fulll -Tength Zoom sole in a completely new

design. The lack of obvious branding; luxurious materials, clean construction and

leather midsole would satisfy asneaker head’s need to smarten up, allow the smarter

02.Sockliner

Indented for z0om bag
amongst us to dress down but remain neat, and give the collectors amongst us a riew

example of Nike's commitment io advance and develop footwear design

03.Zoom Air
Full length bag
04.P.U. Midsole

Over-lapped by leather midsole

The leather midsoled Talache comes in two heights, mid and low. each available in
two colourways. The more subdued colourway employs lime green on a base of

grey-on-grey tones with grey piping above the leather midsole

d a bright green
sole. Both mid and low feature grey corduroy fabric on the heel however the mid has

05. Outsole

Fit over upper wrap
agreen pancl on the heel embossed with the nike logo. The predominantly black

colourway is more outlandish with it's shiny purple heel panel (that is perforated on

the mid to show the bright mint green heel panel). The uppers are a mix of sucde

i and leather, black and charcoal, and bright piping in green (mid) and purple (low).




New Balance Athletic Shoe, Inc.

Many people who wear new balance think the company that makes their
popular shoes hasnt been around that long. Twenty years. Thirty tops. Even loyalists who

have been wearing New Balance since the 1960's don't redlise the company's roots go

back to 1906, The reason o this i due in large measure to the company’s style. "We
dont ke to blow our own hom.* Jim Davis, company CEO. likes o say

Tody, New Balance is the only major footwear manufacturer in the world
that remains privatcy held. This independence allows it to make decisions with a view
toward the long-teem as oppased 10 the bottom line of an annual report 10 sharcholders It
is highly unlikely that the economically-challenged decisions 1o preserve dommestic

manufacturing and width-sizing, two of New critical poirts of dif

swould have been popuar in 4 publicly-he an\vmumy where current day pnmulnhl\ s

the driving indicator of success.

THE BEGINNING

“The story of New Balance traces back to Boston, Massachussetts, to the
nd 1o one individual named William J. Riley. Riley, 2 33 year oid English
ot established the company as New Balance Arch. His fint product, a flexible
arch support, was designied with three points of support n the shape of a tri
points created greater bulance and comifort in the shoe. It believed that Rilkey
with the name "New Balance" and design by observing chickens i his yard. To
demonsiate the way his arch supports worked, Riley kepta chicken' foot on his office

desk He would explain to customers that the chicken's three clawed foot resulted in

The 1909 Boston City Directory lists Riley s a “shoemaker” with an office

in The Pelham Hotel. There’s no other record unti 19: ar Riley hired Arthur Hall
missioned salesuan, We know Arthur Hall purchased arch sapports from Riley «
d them for $5.00. Gi

n that the average pair of shoes at the lime also
st $5.00, New Balance Arch consumers apparently placed equal value on function
comor.

"l

Athur Hall's daughter Eleanor recalls her father travelling around Rhode

Iskand ind Masachussetts to police stations, fire departments, post affices, and other

places of work where people were on their et allday. Tn his

Hall displayed a sign

introducing himself as *The Man Who Always Comes Back." According to Eleanor.

after asale. The

Hall's routine involved returning

provided him the opportunity to get more business through recommendations, This
approach helped build New Balance's reputation as a company of nfegrity witha

‘commitment {o customer satisfaction,

SERIOUS RUNNERS

William Riley's first attempt at making athetic footwear came in 1938, 1t
was a spiked running shoe for a local running team called called the Boston Brown Bag
Harriers. The ¢lub's name, coined by Jerry Nason of the Boston Globe, played on the.

informality of the
‘paper bags.

oup by implying that the Harriers carmied their shoes around in brown

One of the club members, a Scottish immigrant called Danny McBride,

recalls Riley approaching the

day in 1938. Aftet examining their shoes, Riley assured the yor
make somethi
that if they didn'

material known for s

roup after a Workout at the Belmont High School track one.

i men that he could

i ‘more comfortable and serviceable.” He measured theit fect and pledged
e the new shoes they wouldrit have o pay for them. Two weeks late

Riley retumed with six pais of custom running shoes made from kangaroo feather,

ghtness and durability, McBride recounts that the shocs

perfectly. Riley collected $7.00 from each of the boys and invited them o stop by his

store when they were ready for another pair;

Danny McBide stayed loyal to New Balince Arch and wore the first pair
Pla

of toad nunming shoes in the 1940 Reddish Road Race in Jarnaics
cBride visited the nearby Newy Balance shop in North Cambridy

Masachussetrs
c on several occasions.

He observed how Riley's cobblers manufactured shoes and prescription arch supports

under the watchful gaze of the boss, Betwer

100 and 200 paies of shoes were typically

in production at any one time. According to McBride, it was obvious Riley lived and

breathed his vocation
Word spread in athletc circles and hy 1941 New Ba
ing custonymde shoes for running, baseball, baskethall, en

e was panufacur
d bosing. All wong, fhe

brand continued to manuficture non-athletic foot-wear,including arch supports and
custom black wingtips.

Tn 1950, Riley e ment, leaving Hall 1o attend to
both sales and management of New Balance. In Decentber of 1953 Arthur Hall asked his
daughter Eleanor and her husband Paul Kidd if they might be interested in taking over the
compuny. The couple gave it some thought and, within a few days, decided 10 take the
plunge and buy New Balance. Hall sold the company to them for $10.000, which was
half the asking price

ed from active mi

The Kidd's made a great team, infusing the company with new encrgy and
ideas. Paul spent most of his time on produit and sales development while Eleanor
minded the store, assisting customers on the floor and over the phone. Even though the
first years sales were modest, the Kidds made a donation 1o the American Red Cross. This
became the first of many chaitable cases that New Balance would support ovet the
years

‘William Riley died in 1956 at the age of 84, That same year, the Kidds
changed the name of the company to *New Balance Orthopedic Laboratory". The new
name was meant o .mmn 10 the public’s newfound confidence in scientific research. It
also highlighted ablished commitment 10 advancing it’s principles
of it to 4 broad range 4»[ footwear products,

SETTING THE PACE

In 1960, New Balnce introduced its first off the-shelf shoe, The Trackster.
“This shoe was the sesult of five years of Pait Kidd's deyelopment nd fecdback from
serious runners. Although not custon-made, The Trackster was the first running shoe
available in different widths, and also featured a Ripple Sole to enhance traction, absorb
shock and prevent injurics common with the metal spiked sprint shoes of the day
Best-selling Atness author Dr, Ken Cooper fan the 1961 Boston Marathion
A the first pair of New Balunce shoes o cross a marathon finish line. Dr. Cooper, an early
fitness pioneer, gained notoriety through the publication of his book ‘Acrobies' in 1967,
Cooper coined the term ‘acrobics
Cooper credits New I

 brought fitness into the public consciousness.
e witl having infroduced the first shoe

“specifically made for running." His word of motth endorsements, long with a simple
mention of his *rippled sole shoe in his book, made Cooper the brand's mostsignific
sales distibution channel for a decade
‘Another big boost for the Trackster cam through the YMCA programumes
Al Melleby, an employee of the Cambridge YMCA, developed a finess programme in
the mid 1960’ that became very popular in YMCA's across the USA, New Balance
“Tracksters ga use simply Mallaby wore
& New Balunce offersd noincénives to Dr. Cooper, Mr Mallby; crany of
the growing number of athltes,triners and coaches who promofed the shoes. These
adyocates wore and endorsed New Balance simply becuse they believed in the shor
I Spte of success among ftness enthusiasts and coaches, sporting £00ds
tores hid litle interest i carrying New Balnce. Dealers complained that the product
was t00 complicated to inventory and sel because it came in half-sizes and vas
\widths. The sales challenge; which first surfaced with the Trackster, would remain u
factor throughout the twentith cenury
Al et e e Blace Orthpedic Laoriory o
pealed o their primary the Kidds officially changed the name to New
Balomee Athltic Shoe, e, on Jauary 1, 1970. A year e, D approched the
Kids (0 ook at thi business records and projections in view 1o buying the business
David passed on buying the compans, leaying thern with a fresh pair of Tracksters i his
possession. He began wearing the shoes on jogs and found that people would often
Gomment thit he must be o good runder because he was wearing New Balance. Buséd on
the high regand other nianers i fa the bral, and the fe that e Kidds! projections for
1971t becn ight on the money, Diis asked if the business was stll for sale. The
answer was "Yes, but the asking price s non-negotiable.* They struck up a verbal deal
s of 100,000 and inclded

it contract was dran up. The deal wasin ex
Paul Kidd a5 a a consultant for

nd also a $5,000 banus if

the business doubled in three years. Paul

Kid sgned the company over on April

18, 1072, offering the tiew owner one

i “Keep the widths

36 months.

imponant pic

BEYOND RUNNING

Until Jim Davis bought the company, sales had been driven primiily by
il order and word of mouth. Once he took ownership of New Balance, Davis
immediately set0ut o grow the business by expanding its customer base. He knew that if
innovation was key. He also knew he would need 0

e wanted to appeal to custom
market to retaiers as well as consumers.

Davis called his college friend. Ed Norton, at K2 in Scattle, and asked him
tojoin his recently cquired compansy
from K2. Hecklers early contributions w
improving the appearance of the shoes. In his view, his Trackster looked like *a nursing
home Adidas," Heckler argued that the shoes needed  performance fook and foel thit
runners could relate to

‘Sadidle sides were restyled (o cmphasise the wrapping effect used to
stabilise the shoe 50 f wouldn' role, To stress this functionality, colour Wwas added to the
upper. Heckler adso developed the N fogo, When & friend saw the first protosype of New
Balance with the "N Boldly displayed on the sides his reaction was, “Why the N?
Everyone will think its & Nike. Heekler replied, "That good, ey re making more
money than us. We'lselltwice as mch

Another of Heckler's key contributions way
Bilince models, Heckler believed that New Balance would be better kecping focus on

he numibering systein for New

magazine, citing is highly stable flared heel, forefoot cushioning. nd width sizing. Tt
was, by all accounts, the brand's mosy significant momen since the introch

Tracksterin 1960. New Balance's igh secured thind place in the same
mgarine rcing. New Balance was well and tmly at te forefront of modem athete shoe

ction of

320 reachod the end of is if: cycie. New Batunce
10 grow. Their

After four years, the
oeded  new breakthrough design if the company wanted to conti
eireh and development team came up With a winaing ansswer: the 630. The
sleck-Jooking grey and black shoe was the lightest trining shoe in the market plac
featured an EVA midsole and-a Vibraum outsole. The 620 was the fist to break he S50
price barier and paved the way for the success of the 420 and 730 soon after

NEW BALANCE 420

Ao gl el o o i ablete, it has  three layer outsale

ot traction. The 420 was technically

capable of dispersing shock and offering ox:
superior i it's day with s et Extended Saddle n Extended Counter helping to

dhe runners position i & peutral plane. In 1982, the 420 was rated asthe bext
ine for “overall performance, fit and comfort.

Pints
running shoe by Runner's world m

Todsy the 420 is relaunched in its ongmal blue / grey colourway 1o
uming shoe. This origimal colourway is

lebrate the creation of this pim

sccompanied ther ays: black

the brand rather thin any particulis shoe. Naming shoes created “stars.
system gave equal statws to cach shoe and reinforsed sonsumer perceptions ofNew
Balance o8 1 pecfomance brand

. and New Balance couldnt have timed the

{otroduction of its 330 v perfectly. Running o itiess Was becoming an incressingly
populi trend. and the 1976 Sumimer Qlympics in Manireal got millions of Americans
‘excited about athletics. Released the same year,the 320, cashed i on this "finess fever
clements like 4 long

16w Tght, colourful, and oozed performance. It had tradition
vy and sackdle construction, augmented by & new Astrocrep outsole and. nylon uppee
it comfon. And of course,it cme in widts. In

for greater perfor
October 1976, the 320 was rated number | by Joe Henderson of Runner's World

N, Al four colourwaye are avaiable fo a lmited ime ot ionwide and

At wwwsize-online,couk from Aprl 2008,

new balance =2

420
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All styles available from size? Carnaby Street and online at www.size.co.uk
Selected styles available in size? stores nationwide.

www.pointerfootwear.com

Artwork: Jethro Haynes, Nick Jensen,
Marcus Oakley, Playarea & Nik Taylor
Photography: John Ross

Pointer Brand Ltd is Worldwide registered
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POINTER SPRING/SUMMER 08
COLOUR SAMPLER®

The Pointer Colour Sampler” has been

formulated to help in the selection,
specification, and modification of colour

pigmentation and reproduction for the
f f Pointer Spring/Summer 2008 collection.

The images below highiight the spectral

colour system applied and extracted from
f /-(f f the new footwear collection.

Colours may vary dramaticaly.

pointer.
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Established in 1975 in Hudson, Massachu-
setts, Penfield has established 2 reputation for
making the highest quality down-filled jackets,
fleece and outerwear. Penfield garments are
designed to stand up to the demands of the
New England climate, yet are equally at home
sheitering you from the storm anywhere the

wind blows of rain falis!

Penfield know and love the great outdoors.
Fashion, function, practicality and durability
are the key elements incorporated into every
design we manufacture. Penfield will give you
warmth in a variety of weather conditions,
active comfort without restrictions, and years
of superior performance

Whatever the situation calls for, there is a
perfect Pentieid for every need. W trust that
you willfind satisfaction and comfort year after
year from any Penfield product you purchase.

Size? is proud to stock a comprehensive
range of Penfields 2008 Spring/Summer
collection, Available at selected stores and

oniine at www.size-oniine.co.uk




Clae was founded in 2001 by Sung Choi, 2 seasoned veteran of the strestwear and footwear
scene, and experienced designer for some of the most respected brands in'the game. With

Cla, Choj set ot o modernise classic silnotelies without sacrificing the comiort of athletic
Tootwear. Ck
that calture. Call you will, Posh Trainers or Comortable Shoes,
Choi pioneersd a new category in h ick fojump
Drawing from timeless design, Clae defines the colloction as svolving classics. The Jigm:
cuality resilting

variety of materiale fiom fll gratn and garment loaller (o cruelty ee hemp: Rootod &
lifestyle, driven by once whallynew

‘These new styles are available at sci stores and at s ke

; . o
Miles (stone / red) Miles (biack)
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Parker (caramel / walnut) Parker lack)

Russel qich Russel (black ballistic)
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Vaughn Bodé was born in Utica, New York on July 22, 1941 and began
drawing at the early age of five. He remembered himself as "an extremely
introverted kid, completely unable to relate to the world around me.
started creating my own fantasy world populated with my own little
creatures.” His most famous creature being the Cheech Wizard, created on
September 27, 1957 at 2:30 pm and named after a can of Cheechy Nuts.This
unique little red wizard that you can barely see for the over-sized wizard
hat, and Bodé's equally bizarre characters, captured the hearts of the
budding graffiti writers in America. Writers like Dondi, Seen, Tracy and Mare
139 recreated Bodé's characters, letters and cartoon semiotics on the walls
and trains of New York. This phenomenon quickly spread to other cities and
countries. |t is said that painting Bodé-inspired work is somewhat a rite of
passage for graffiti crews the world-over.

In 2007, Puma acknowledged Bodé's influence on art and street culture by
releasing a limited Clyde on the 50" anniversary of the creation of Vaughn
Bodé's iconic cartoon character, the Cheech Wizard. The Clyde shared the

same colourway as the Cheech Wizard's hat, solid yellow with large red and

black stars. The Clyde was a huge success amongst sneaker and graffiti
aficionados and sold out in minutes. Despite its success, the Bodé Clyde
received mixed reactions. Some loved the loud colourway and the fact it
screamed appreciation of Bodé's work, whilst others couldn't handle the
bold colours and wizard theme. The follow up Bodé Basket was created to
satisfy the huge demand created through the limited edition Clyde, and
arguably to cater for those who found the first instalment too brazen

The Bodé Basket shares the same graphic design elements as the Clyde
big stars on the upper of the shae, colourful Cheech Wizard rubber tongue
label and a star graphic on the insole. The graphic application, however, is

more subtle on the Basket. Bodé's star pattern is printed in the same colour

as each shoe’s upper with a raised, glossy texture that perfectly
pliments the patent formstripe. The Baskets also feature three sets of

com
laces for personal colour customization; each has a tone-on-tone lace set,
for a more discreet look, as well as red and yellow for the more daring
characters, and a white set printed with Bodé's signature star pattern for
die-hard Cheech Wizard fans. The iconic star print is also used on the
sock-liner as well as the laces tips to further embellish the shoe.

All three Puma Bodé Baskets are available May 15" at selected size? stores
and online at www.size-online.co.uk

»




to create exclusive colourways of two of siz favourite
les share a perforated toebox and tongue, large punched
| the nean pop colour, and a pattern that incorporates the Lacoste

on mark found on the laces and footbed.

hoe was developed after discovering a late 90's Lacoste
A couple of design twists later and with a new lower profile
serve is available in two colourways: black /

ppeared as a mid-top in November 2005. With subtle

ailing, the Revan soon attracted a following amongst
2007 the Revan was updated again
and the Derby constructed Revan 3. This
laced by large punching on the quarter
amp and tongue. This design is offered
ce of leather [black / electric blue and white / neon green) or nubuck (lunar grey / neon
), all with the same lace and footbed pattern as the Observe.

e looking for a smarter trainer, In sumr

oduction of the ope
jtion Revan 3 the blanket stitch detailing
ombined with fluoro-coloured linings and a punched v:
in a choic
purpl

The Revan 3 will be available from April and the Observe from May. Both styles will be in stores
nationwide and online at www.size-online.co.uk.
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The ful Reebok Pump Bringback range wil be lead by the Omni Lite and Pump.
Running Dual. Released in 1991 and ‘92 respectively, these sneakers were the
wed of theirday.

comiort whillst Reebok's Hexallte cushioning gave the wearer impact protection.
Reebok Pump was made famous by Boston Celtics' player, Dee Brown, in the
1991 NBA Al Star Siam Dunk contest: Millons of viewers winessed him pumping
his Pump Omnis up: before each dunk and millons soon bougfit their own. The
Running Dual reslised the first appication of Pump technology on a ruming
sihovette. The combintion of Pump bladders in the heel and under the arch
offered runners the ulimate fit by addressing the skeletal diferences between
feet..a key benefit for runners.

The Omni Lite & the Running Dual are available from selecied stores now
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Vault by Vans®

consists of classic Vans styles that are pulfed from Vans’ 40+ years vault of designs,
but with modern inspiration drawn from street fashion, art, music and the world of surf
and skate. Each season, Vans’ designers will team up with influential artists as well
as conjure up unique materialisations on our most popular styies.

£3
2
8



